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(MS) -- Are you 
one of  the thousands 
of  couples who got 
engaged over the holi-

days? This is the time 
for you and your soon-to-

be to get everything you 
ever wanted -- the time to 
start from scratch, to 

upgrade, expand and replace. To turn a 
whole bunch of  mismatched mine and 
yours into a lifetime of  ours.

“When it comes to registering, relax, 
take your time and have fun,” recom-
mends Audrey Stavish, a Bridal and Gift 
Registry expert at Bed Bath & Beyond. 
“Go back to the store as many times as 
needed, or update your registry online. 
There aren’t any rules that you must fol-
low. Choose items that are right for you 
and your soon-to-be. Go through the reg-
istry process together and have fun!”

Here are some additional tips to make 
wedding planning a breeze:

Plan Ahead: Start a bridal registry as 
soon as you say “yes.” This way you will 
be prepared for your engagement party 
and bridal shower, as well as your wed-
ding. Periodically update your registry 
by adding more products if  you need to, 
even after the wedding. Be kind to pro-
crastinators.

Don’t Be Shy: Register for gifts in 
a range of  prices and categories. This 
will give guests and group givers lots of  
options to choose from.

Look back and Plan Ahead! Discuss 
your background and personal prefer-
ences beforehand. It’s also important to 
consider your future. Consider things 
like how often you’ll entertain and how 
much you will be cooking.

Visit A Store: It’s in your best interest 
to visit a store and schedule an appoint-
ment with an expert consultant. Touch 

the towels, heft the flatware, see every-
thing in person!

Do The Math: Experts advise regis-
tering for 2-3 items times the number of  
guests you plan to have. Close friends 
and family will rely on your registry for 
special events leading up to the wedding 
-- such as engagement parties, bridal 
showers and holidays! Your guests will 
appreciate having lots of  choices when 
they shop for you. Be sure to refresh your 
list regularly as gifts get purchased.

Register Now, Because You Won’t Buy 
it Later: You may think you will ... but 
you won’t. Now is the time to let others 
get you the stuff  you’d never buy your-
self. Your friends and family might even 
get together to purchase a 
higher priced “group gift.”

Remember the Rule of  
Three: When it comes to 
setting your table, if  you 
choose bold patterns for 
your china and flatware, 
pick a more simple style 
of  glassware. Prefer intri-
cate stemware? Pair it with 
simpler patterns of  china and 
flatware. So, it’s bold/bold/sim-
ple or simple/simple/bold.

Once you’ve set up your bridal 
registry, take advantage of  Bed Bath & 
Beyond’s Bridal Toolkit(R), the compli-
mentary wedding planning tools avail-
able at bedbathandbeyond.com, includ-
ing your own personal wedding Web 
site, budgeter, task manager, guest list 
manager, gift tracker, and even a seating 
arranger. This way, all of  your informa-
tion can be stored in one convenient 
place.

Congratulations and best wishes on 
your engagement. Now start registering 
and let the gift-giving begin! 

Getting Engaged is Just the Beginning 

Following a few wedding registry tips will help 
relieve some of the stress associated with wed-
ding planning.
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BRIDAL

Custom & Ready to 
Wear Wedding Dresses

Accessories | Tux Rental
114 S. Santa Fe, Salina

785-827-7919

Ask about our
reception area!

 L  I T T L E   I  TA LY

 158 S. Santa Fe
 Salina, KS

 785-826-9190
 www.martinellisonline.com

We Cater To Your Needs!

Let our experienced catering staff coordinate your 
special day with caring, personalized service.

We offer everything from buffets to BBQ’s; 
cocktails to formal five-course meals. 3115 Enterprise Dr., Salina • 785-826-9800

&&&
Save the dates  Party favorsWe can do Save the dates to Party favors

 everything in between.

25% OFF25% OFF25% OFF INVITATIONS

 Magnets • Postcards • Invitations • Custom M&Ms 
 Champagne Flutes • Personalized Cake Knives

 Bookmarks • Programs • Embroidery • Wedding Favors 
 Rehearsal Dinner • Bridal Showers • Napkins

 Ask for details.
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Complete Your New Home
Our Completion Program offers you 20% off the regular price 
of most items remaining on your registry. See store for details.

Dillard’s Wedding Registry gives family 
and friends access to gift selections 
at more than 300 locations in 29 
states. Guests may also place an 
order by calling 1-800-345-5273 or by 
contacting us at www.dillards.com.

Is there a 
wedding 
in your future?

Interest-Free Club Option
Use your Dillard’s credit card to take advantage of an 
exceptional INTEREST-FREE option for china, flatware, 
crystal and collectibles. See a sales associate for details.

For more information or to make an appointment call:
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10$560	 $_______

$13,440	 $_______

$3,360	 $_______

$2,240	 $_______

$2,520	 $_______

$2,240	 $_______

$1,400		 $_______

$560		 $_______

$840	 $_______

$840	 $_______

$28,000
(based	on					$_______
national	
average)	

  wedding includes approximate sample your  
 component  % of total budget  estimate

                budget

ceremony

reception

photo & video

music

flowers

attire

stationery

transportation

gifts

wedding rings

total budget

officiant	fee,	site	donation	
or	ceremony	fee,	accessories	
(runner,	mic),	marriage	
license	

food	and	beverage,	cake,
service	charges	(waitstaff
and	bartenders),	site	and
rental	fees

photographer,	videographer,
prints	and	albums

ceremony	musicians,
cocktail-hour	musicians,
reception	entertainment
(band,	DJ,	or	sound	system
rental)

personal	flowers
(bouquets,	boutonnieres,
corsages),	ceremony	décor,
reception	décor	and
arrangements

bride’s	gown,	veil,	shoes,
purse,	lingerie,	jewelry,
hair	and	makeup	/	groom’s
tux	or	suit

save-the-dates,	invitations
and	inserts,	programs,
thank-you	cards,	place
cards,	table	cards,	menu
cards,	calligraphy,	postage

bridal	party,	guest	shuttle,
bride	and	groom,	parking

favors,	attendant	gifts,
welcome	baskets,
parent	gifts

his,	hers,	engraving

2%

48%

12%

8%	

9%

8%

5%

2%

3%

3%

100%	

Budget Check List

Items not included that you may want to factor into your calculations: wedding consul-
tant, bride and groom accommodations, pre- and post-wedding events (bridesmaid lun-
cheon, rehearsal dinner, postwedding brunch), and honeymoon.

 $ 1 , 000
 Shopping  Spree

 Giveaway!

2011

 Free 
 Admission

 Ramada Convention Cente r
 1616 W. Crawford, Salina

 Public Welcome
 Pre-Register Online Today at www.salinabridal.com

 To be eligible for $1000 Grand Prize you must pick up a registration form at any of the sponsoring b usinesses prior to the show or 
 pre-register online. One registration per bride and groom only. MUST  BE  PRESENT  TO  WIN!

 Fashion 
 Show

 Sunday,
 January 9th

1- 4pm
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(Family Features)(Family Features) A great caterer will  A great caterer will  A great caterer will 
do more than just make good food. He do more than just make good food. He do more than just make good food. He do more than just make good food. He 
or she will pay great attention to details, or she will pay great attention to details, or she will pay great attention to details, or she will pay great attention to details, 
making sure the presentation is just making sure the presentation is just making sure the presentation is just making sure the presentation is just 
right, the food and wine are served at the right, the food and wine are served at the right, the food and wine are served at the right, the food and wine are served at the 
right temperature, the servers are well-right temperature, the servers are well-right temperature, the servers are well-right temperature, the servers are well-
groomed and attentive and that clean-up groomed and attentive and that clean-up groomed and attentive and that clean-up groomed and attentive and that clean-up 
is efficient and thorough.is efficient and thorough.is efficient and thorough.

So how do you make sure the caterer So how do you make sure the caterer So how do you make sure the caterer So how do you make sure the caterer 
you hire is a great one? By asking the you hire is a great one? By asking the you hire is a great one? By asking the you hire is a great one? By asking the 
right questions.right questions.

May I have references?May I have references?May I have references?
   Most caterers get their business from     Most caterers get their business from     Most caterers get their business from     Most caterers get their business from  
word of  mouth. Ask for at least 10 former word of  mouth. Ask for at least 10 former word of  mouth. Ask for at least 10 former word of  mouth. Ask for at least 10 former 
clients and call as many as you can. Ask clients and call as many as you can. Ask clients and call as many as you can. Ask clients and call as many as you can. Ask 
questions such asquestions such as
* Was the caterer easy to work with?* Was the caterer easy to work with?* Was the caterer easy to work with?* Was the caterer easy to work with?
* Was the service efficient and non-* Was the service efficient and non-* Was the service efficient and non-* Was the service efficient and non-

intrusive?intrusive?
* Was the food delicious, and did it arrive * Was the food delicious, and did it arrive * Was the food delicious, and did it arrive * Was the food delicious, and did it arrive 

hot?
* Were there any problems that came * Were there any problems that came * Were there any problems that came * Were there any problems that came 

up and how did the caterer deal with up and how did the caterer deal with up and how did the caterer deal with up and how did the caterer deal with 
them?

Do you have a business license and Do you have a business license and Do you have a business license and Do you have a business license and 
liability insurance? liability insurance? 
    Caterers should be licensed by the     Caterers should be licensed by the     Caterers should be licensed by the     Caterers should be licensed by the 
state. Usually licenses are displayed in state. Usually licenses are displayed in state. Usually licenses are displayed in state. Usually licenses are displayed in 
the office, but if  you’re not positive, then the office, but if  you’re not positive, then the office, but if  you’re not positive, then the office, but if  you’re not positive, then 
ask to see it. Make sure you see proof  of  ask to see it. Make sure you see proof  of  ask to see it. Make sure you see proof  of  ask to see it. Make sure you see proof  of  
liability insurance as well.liability insurance as well.liability insurance as well.liability insurance as well.

Can we sample from a typical Can we sample from a typical Can we sample from a typical Can we sample from a typical 
wedding menu?wedding menu?

Catering can be a large part of  your Catering can be a large part of  your 
wedding budget. Make sure you know wedding budget. Make sure you know 
what it is you’ll be getting for your what it is you’ll be getting for your 
money. Take your spouse-to-be and a money. Take your spouse-to-be and a 
friend with you to the tasting so that you friend with you to the tasting so that you 
can get varied opinions. Some caterers can get varied opinions. Some caterers 
will charge a tasting fee, but it’s worth it.will charge a tasting fee, but it’s worth it.

May I see photographs of  your table 
displays?
   Some caterers who provide buffets or 
food stations include floral arrangements 
and other decorations. It’s also a good 
idea to discuss your color theme so that 
decorations and floral arrangements 
coordinate.

What does the price per person 
include?

Is the cost strictly for food, or does it 
cover tables, chairs, linens, tableware, 
punch service, table displays, etc.?

What other fees do you charge?
Are tips and taxes included in the 

price? Some caterers will charge a cake-
cutting fee or corking fee for wines. Make 
sure you get all fees in writing up front.

Do you handle special menu requests?
You may have guests with special menu 

needs, such as food allergies, vegan or 
kosher requirements. Make sure your 
caterer will accommodate these needs. 
Some couples want to have a special 
family recipe at the reception - grandma’s 
meatballs or foods from the family’s ethnic 
traditions. Find out if  your caterer will 
personalize your menu with these kinds of  
items.

Do you offer cakes?
Ask if  your caterer offers wedding and 

groom’s cakes, and find out if  they are 
included in the price.

Will you pack us a “doggie bag” for 
after the reception?

Sometimes the wedding couple is so 
busy at the reception that they have very 
little time to eat anything. Attentive 
caterers will prepare small boxes of  food 
for the couple to enjoy when they are 
finally alone.

What are the payment 
arrangements?

You need to find out how much of  a 
deposit is required, and if  it’s refundable 
or not. Ask when the final payment is due 
and what the caterer’s preferred form of  
payment is.

When you finally settle on a caterer, 
make sure you have a written contract 
to sign. This guarantees that they will 
provide the food, timelines and details you 
discussed. 

Asking these 10 questions will help you 
choose the right caterer to help make your 
wedding a truly special celebration.

10
Questions for Your 
Wedding Caterer

 Simple... Simple...

 or Extrodianary... or Extrodianary...
123 N Santa Fe Ave, Salina • 785-825-0531123 N Santa Fe Ave, Salina • 785-825-0531

Nationally Recognized
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Reception Rental checklist
Depending on the site you choose – and the type of reception you’re  

planning – you may need to supply some, if not all, the items listed below.
tables

chairs

linens & chair covers

china

Flatware

 type     size and shape  amount needed  cost  rental company  pick-up/return dates

guest tables         $

cake table(s)         $

head table         $

buffet tables         $

gift table         $

cocktail tables         $

other         $

type  description   amount needed   cost   rental company   pick-up/return dates

samsonite folding       $

garden folding         $

chivari/ballroom         $

children’s         $

other 

type      description   amount needed   cost   rental company   pick-up/return dates

tablecloths, floor length          $

tablecloths, lap length           $

overlay toppers           $

chair covers/sashes           $

type     description  amount needed  cost  rental company  pick-up/return dates

plate chargers        $

dinner plates        $

salad plates        $

dessert plates/bowls      $

cups/saucers         $

type      description  amount needed  cost  rental company  pick-up/return dates

dinner forks        $

dinner/steak knives       $

salad forks         $

teaspoons         $
dessert forks/spoons       $

Wedding reception information 
about the things that you will 
need to do between now and your 
wedding reception. 

 
A YeAr Before Your reception

(or as soon as you become engaged)
* Select a wedding date

* Start making your guest list. Creating a 
guest list is one of  the most important 
parts of  a wedding reception checklist. 
You can’t create a budget or select a 
reception site unless you have an idea of  
how many people will be attending the 
event.

* Create a budget

* Get your engagement/wedding 
announcement published online and/or 
in your local newspaper.

eleven months prior
* Pick the reception venue. (choosing 

your venue is the highlight of  a wedding 
reception checklist) It would be ideal for 
the reception venue to be in close prox-
imity to the ceremony site so that guests 
don’t have too far to travel and to lessen 
the chances of  guests getting lost, espe-
cially out-of-towners.

* Develop a theme and color scheme for 
your day. This is especially important 
when it comes to planning your reception 
since there tends to be more decorative 
elements.

* Decide on the decor. Your color scheme 
and theme will have direct impact on 
the decor that you decide. Your decor 
would include lighting and backdrops. 
You might want to think about hiring an 
event designer.

ten months prior
* Choose who will be a part of  your bridal 

party

* Decide if  you will have a second dress. 
Many brides choose to wear a second 
dress for the reception. It allows you to 
have two looks on your day. You can also 
have a dress that is more comfortable for 
dancing if  your first dress is bigger and 
grander.

nine months prior
* Look into entertainment for the party, 

which includes a band or DJ and possi-
bly games.

* Select a caterer if  one is not included 
with the venue that you have chosen.

Continued on page 7
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glassware

food service

tents

Reception Rental checklist

other accessories

 type   description amount needed  cost  rental company  pick-up/return dates

water/beverage $

wine - red $

wine - white $

champagne flute $

pilsner $

highball $

old fashioned $

martini $

other $

 type description amount needed cost rental company pick-up/return dates

cake stand $

chafing dish $

server with stand $

coffee/tea server $

punch bowl $

cream & sugar $

pitchers $

tray $

 type   description  amount needed cost  rental company          pick-up/return dates

main – reception $

covered walkway $

prep areas (caterer, $
bartender, dressing)
     

type description amount needed  cost  rental company pick-up/return dates

side walls $

lighting $

liner/leg drapes $

heating & cooling $

staging $

dance floor $

other $

Eight months prior
Find a hotel for out-of-town guests, your 
wedding day preparation and the wedding 
night. If  your reception venue is a hotel or 
resort; it might be easier to have everyone 
stay where the reception is held. They 
won’t have far to travel after the party 
(which is great for those who like to drink) 
and it may grant you a discount on rooms 
(you might even get yours free!).

sEvEn months prior
* Set up your gift registry

* Start looking at wedding cakes. You may 
even want a groom cake. Groom’s cakes 
tend to be a southern tradition and are 
usually novelty cakes that are based on 
the groom’s interests.

six months prior
* Book your band, DJ, and entertainment

* Look into booking any rentals that you 
may need including tables, chairs, tents, 
etc.

FivE months prior
* Make final guest list

* Mail your save-the-date cards

Four months prior
* Book florist and select reception flowers 

and centerpieces (not everyone chooses 
floral centerpieces though).

* Do a food tasting and select the menu.

thrEE months prior
* Have a bridal portrait done. This is 

another southern tradition. Many brides 
will have portraits taken in their wed-
ding dress and have them displayed at 
the reception or in their homes.

* Order reception stationary including 
reception programs, menus, table num-
bers and place cards.

two months prior
* Order accessories like the cake topper, 

toasting flutes, etc.

* Start taking dance lessons if  you want to 
have a more professional first dance

* Order your wedding favors.

onE month prior
* Confirm information with your vendors.

* Have a fitting of  your second wedding 
dress

* Make a song list of  songs that you want 
to have played at your reception and give 
it to your Band or DJ

Continued on page 8   

Continued from page 6



total cost (include all discussed services and fees)  cancellation/refund policy
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reserved date and hours

services provided by reception site/included in proposal

other terms and conditions
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ProsPective recePtion site

contact name ____________________________ contact name _________________________ contact name ____________________________

appointment date and time ______________ appointment date and time ____________ address __________________________________

address _________________________________ address ______________________________ telephone ________________________________

telephone _______________________________ telephone ____________________________ email ____________________________________

email ___________________________________ email ________________________________ Website __________________________________

website _________________________________ website ______________________________ maximum capacity _______________________

maximum capacity ______________________ maximum capacity ___________________ notes ____________________________________

proposal price $ _________________________ proposal price $ ______________________

notes ___________________________________ notes _________________________________

Reception Site 1  Reception Site 2 Reception Final Site

notes and ideas - notes on reception style/theme: _________________________________________________________________________________

_________________________________________________________________________________________________________________________________

notes on geographic location: I would like the reception site to be within _________ miles of  __________________ (location such as 
airport, hotel, ceremony site, etc.).

notes on size: My reception site must accommodate ________ guests (consider whether you would like a dance floor and whether 
you would like to have a seat for every guest).

Proposal

Two weeks prior
* Pay all of  your vendors

* Create a floor plan or layout for the tables 
at the reception site

* Begin the seating arrangements

one week prior
* Give a final headcount to the caterer as 

well as entree’ selections if  that is an 
option

* Put together favors if  they require 
assembly

* Address the place cards

* Have a final dance lesson

The day before
* Have a massage

* Relax and get some rest

The wedding day

* Eat a meal

* Go to your appointments (better yet have 
them come to you)

* Have photos taken

* Enjoy your day

6 tips for Arranging 
Your seating chart

One of  the most stressful tasks for the 
bride and groom to complete for their wed-
ding day is the seating chart for the recep-
tion. Placing the wrong people next to each 
other for several hours, especially when 
alcohol may be served, could be potentially 
disastrous. If  you are having problems 
coming up with a solution for where to 
stick various friends and family members, 
then the six tips listed below can help you 
devise the perfect plan of  action for your 
seating chart.

1. place people with Like interests 
Together

If  you have individuals who have never 
met each other that must sit together, at 
least make sure that they share many of  
the same interests. Chances are that even 
though they have not previously met, as 
long as they have some common thing to 
talk about, the mood at the table will not 
be tense or hostile. This allows guests to 
get to know new people in a less stressful 
manner.

2. older guests should be farthest 
from the noise

Weddings can be loud affairs. Speakers can 

Continued on page 9   

Continued from page 7
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Food and beverage, often eating up more than half of your wedding budget, is a big decision.
A number of details must come together to treat your guests to something extraordinary.

Catering  

ProsPeCtive Caterer

Caterer 1  Caterer 2 Caterer Final Selection

contact name ____________________________ contact name _________________________ contact name __________________________

appointment date and time ______________ appointment date and time ____________ address ________________________________

address _________________________________ address ______________________________ telephone ______________________________

telephone _______________________________ telephone ____________________________ email __________________________________

email ___________________________________ email ________________________________ Website ________________________________

website _________________________________ website ______________________________ notes __________________________________

proposal price $ _________________________ proposal price $ ______________________

notes ___________________________________ notes _________________________________

notes on menu: _____________________________________________________________________________________________________________________

_____________________________________________________________________________________________________________________________________

time of  day/type of  meal (breakfast, lunch, dinner, etc.): ______________________________________________________________________________

formality of  event: __________________________________________________________________________________________________________________

serving style (seated, buffet, passed-tray): _____________________________________________________________________________________________

approximate number of  guests to feed: _______________________________________________________________________________________________

notes on menu selection: _____________________________________________________________________________________________________________

appetizers I’d like to serve: ___________________________________________________________________________________________________________

entrées I’d like to serve: ______________________________________________________________________________________________________________

sides I’d like to serve: ________________________________________________________________________________________________________________

desserts I’d like to serve: _____________________________________________________________________________________________________________

beverages I’d like to serve: ___________________________________________________________________________________________________________

other menu ideas: ___________________________________________________________________________________________________________________

blast music at a level that would be very 
uncomfortable for older guests. Older indi-
viduals should be seated as far away from 
extensive noise as possible. This includes 
seating them at a fair distance from the 
dance floor and children’s tables as well. 
Loud noise could be especially troublesome 
to those who have hearing aids in as well.

3. Do Not Seat Feuding Family  
Members near Each Other

There are always family members or friends 
at wedding events who are feuding for one 
reason or another. The key is for the bride 
and groom to avoid seating those individuals 
next to each other in the seating chart. The 
percent of  people who will not get along at 
a wedding is relatively low, so it should be 
possible to place the guests on opposite ends 
of  the room to keep them from coming into 
contact with one another.

4. Make Sure Guests Know Others at 
Their Table

While it is okay to seat guests at tables with 
some members that they do not know, you 
should make sure that each guest knows at 
least one other person at their table. It can 
be very uncomfortable to be seated at a table 
where you do not know anyone else and 
there is no one that you have anything in 
common with.

5. Those with Special Roles Should be 
Seated Up Front

If  you have guests who will be giving 
speeches or who will be putting on a special 
performance, then these individuals should 
be seated up front and near the dance floor 
or stage. This makes things much more con-
venient for them and cuts down on the time 
they spend fighting their way back and forth 
through the crowd.

6. Only Close Friends and Wedding 
Party at Head Table

Only close friends who are in the wedding 
party and family members should be seated 
at the head table. While it can be hard to 
make the decision of  who sits at the table 
with the bride and groom, allowing anyone 
but the wedding party and close family 
members may insult others around you.

Creating a seating chart can seem much like 
rocket science at times. Knowing where to 
seat each guest does not come naturally to 
most couples. The six tips above can help 
you place each guest in a location that will 
be convenient and comfortable for them.

Continued from page 8   

Proposal
total cost (include all discussed services and fees)  cancellation/refund policy

deposit $ date sent
 

balance $ due date   
   other terms and conditions

reserved date and hours

final catering package includes
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PROSPECTIVE CEREMONY

ceremony site 1  ceremony site 2 ceremon site final selection

site name _______________________________ site name ____________________________ contact name __________________________

contact name ____________________________ contact name _________________________ contact name __________________________

appointment date and time ______________ appointment date and time ____________ address ________________________________

address _________________________________ address ______________________________ telephone ________________________________

telephone _______________________________ telephone ____________________________ email ____________________________________

email ___________________________________ email ________________________________ Website __________________________________

website _________________________________ website ______________________________ notes ____________________________________

rental fee $ ______________________________ rental fee $ ___________________________

maximum capacity ______________________ maximum capacity ___________________

notes ___________________________________ notes _________________________________

cancellation/refund policy _____________

_______________________________________

_______________________________________

rental of  ceremony site includes (chairs, 
stage, podium, etc.) ____________________

_______________________________________

_______________________________________

other terms and conditions ____________

_______________________________________

_______________________________________

“I dreamed of a wedding of elaborate elegance, A church filled 
with family and friends.  I asked him what kind of a wedding he 
wished for, He said one that would make me his wife.”

-- Author Unknown

Engagement and wedding rings are 
worn on the fourth finger of  the left 
hand because it was once thought that 
a vein in that finger led directly to the 
heart.

In the symbolic language of  jewels, 
a sapphire in a wedding ring means 
marital happiness.

Seventeen tons of  gold are made into 
wedding rings each year in the United 
States!

Snake rings dotted with ruby eyes 
were popular wedding bands in 
Victorian England -- the coils winding 
into a circle symbolized eternity.

Wedding Facts,
 Traditions & Superstitions

If  the younger of  two sisters 
marries first, the older sister 
must dance barefoot at the 
wedding or risk never landing 
a husband.

An Old Wives  ̓Tale

Quote

For a unique wedding event
The Conference CenterThe Conference Center

785-827-9488 ext. 122

at

BRIDAL WORLD
 Schoen’s

818 Morgan, Downs, KS
Large Selection of

Wedding Gowns, Bridesmaids & 
Mother of the Bride Dresses

 Shoe Dyeing Available 
 Also Prom Gowns by Mystique, Excite & Extreme.

 785-454-6292

 In Store Bridal Consultant  
New European Selection by San Patrick.

BRIDAL SHOP HOURS • Mon – Sat 9am – 5:00pm

 Free Alterations on Reg. Priced Dresses

Call to schedule your appointment
785-823-1911 • 1933 S. Ohio St.

www.blondells-salon.com

Free Consultation Required • Other Options Available

• Hair Extensions 
• Specialty Makeup 
• Bridal Party Hair
• Specialty Waxing 
• Spray Tan

$5000$5000$5000
OFFOFF OFF

Strand by Strand 
Bridal Hair Extensions
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prospective ceremony officiant

ceremony officiant 1  ceremony officiant 2 ceremon officiant Final Selection

contact name ____________________________ contact name _________________________ contact name __________________________

appointment date and time ______________ appointment date and time ____________ address ________________________________

address _________________________________ address ______________________________ telephone ________________________________

telephone _______________________________ telephone ____________________________ email ____________________________________

email ___________________________________ email ________________________________ Website __________________________________

website _________________________________ website ______________________________ notes ____________________________________

fee $ ____________________________________ fee $ _________________________________

notes ___________________________________ notes _________________________________

proposal
total cost (include all discussed services and fees)  cancellation/refund policy

deposit $ date sent
 

balance $ due date   

other terms and conditions

According to TheKnot.com, the unofficial experts on all things weddings, there are some things that may surprise the aver-
age person about weddings across the country. Here are some facts to consider.

n Weddings in Iowa and Nebraska are the biggest, averaging 200 guests.

n The average engagement ring costs more than $5,800.

n Most brides have one do-it-yourself  element, such as favors or escort cards.

n “Can You Feel the Love Tonight” and “Lady in Red” are the two most popular first dance songs (even though 87 percent of  
brides wear white).

n Only 19 percent of  couples rely on a wedding planner.

n Ancient Romans broke a cake over the bride’s head to symbolize fertility. Today, brides must be fortunate to have only a little 
cake smashed in their faces! 

Wacky Wedding facts

DJ Cain
Professional Mobile 

Entertainment

785-827-8111
www.djcain.com

Your Wedding 
Day Deserves

the Best!  1829 S. Ninth, Salina
 785-825-0689

 Mon. thru Thurs. 9-8, Fri. & Sat. 9-6

 Find us on 

 Specializing in Big & Tall

 Groom’s  Tux Rental
 FREE 

 With 5 Tux 
 Rentals!

4000 S. Halstead Rd. • Smolan, KS 
www.cwranch.com • 785-668-2352 • 785-227-5363

A True Working Ranch 
Headquarters Featuring 

Antique Decor And Home 
Prepared Foods.

- 6 Bedrooms With Private Baths
- Basement Suite and Bunkroom
- Recreation Room Plus 2 Living Areas

•Weddings •Receptions •Business Meetings
•Church Retreats •Family Reunions

Beautiful location for weddings.
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ceremony rental checklist

  item description  amount needed  cost  rental company  pick-up/return dates

aisle runner    $

kneeling cushion    $

arbor/gazebo/canopy/ 
arch (Christian)/chuppah
(Jewish)    $

audio equipment (mic., etc.)     $

candelabras    $

candles/aisle markers    $

candle lighters    $

chairs (samsonite folding,
garden folding, chivari)    $

linens (chair covers/
sashes/table cloths)    $

heaters    $

gift table    $

card holder (for guests to
place gift cards or
envelopes)    $

guest book stand    $

ring pillow    $

some common ceremony items may not be provided by your ceremony site
you may want to consider renting or purchasing the following:

Imagine sending out 
personalized, colorful 
e-vites inviting guests 

to a wedding ceremony and 
reception? Or plugging in 
an Mp3 player with a pre-set 
wedding music playlist to get 
people dancing? How about 
recording the festivities on 
handheld video cameras and 
uploading data instantly to a 
social networking site? Some 
or all of  these technological 
conveniences are already 
growing in popularity, revo-
lutionizing the way couples 
plan and carry through with 
wedding plans along the way.

Many couples are choosing 
to eschew the formalities and 
traditions associated with 
weddings for the convenience 
that many digital or techno-
logical advancements can 
provide. Electronic wedding 

invitations are just one of  the 
many aspects of  the wedding 
that have begun to embrace 
the digital age.

There are several advan-
tages to enlisting the help 
of  technology to execute a 
wedding. First and foremost 
is the cost factor. The number 
of  items that couples can 
do themselves will greatly 
cut down on the expenses of  
hiring professional vendors. 
Budget-conscious couples 
may seriously want to con-
sider sending e-vites, which 
can save several hundreds of  
dollars on printing costs and 
postage.

Another advantage is that 
technology might be more 
environmentally responsible. 
Eliminating wedding statio-
nery or hiring individuals 

technology may transform 
the Future of Weddings

Brides and grooms are routinely turning to technology to manage cer-
tain aspects of their weddings.

who have to travel to 
and from the ceremony 
and reception, as is the 
case with a band or 
photographer, reduces 
carbon emissions and 
further energy.

Technology can also 
help keep things orga-
nized. Instead of  keep-
ing receipts and papers 
inside of  a folder, saving 
items in e-mail and con-
versing with vendors 
electronically creates a 
digital paper trail that 
can make loose ends a 
little easier to manage.

Although there are 
some detractors who 
frown on employing 
technology when plan-
ning a wedding because 
of  the improper eti-
quette implications, 
many modern couples 
are embracing the con-
venience and cost sav-
ings these technologies 
provide.

Brides and grooms believe in many old wives’ tales, 
folklore and good luck charms to ensure a happy mar-
riage. Here are just some of  the wedding day superstiti-
tions.

u The English believe a spider found in a wedding dress 
is good luck.

u A sugar cube in a bride’s glove is believed to sweeten 
the union, according to Greeks.

u The groom carries the bride over the threshhold to 
protect her from evil spirits below.

u Saturday is considered the unluckiest day to marry, 
according to English tradition.

Wedding Day  
Folklore

THE FLINT HILLS

Bridal ShowBridal Show
SUNDAY, JANUARY 9

Courtyard Marriott, Junction City
1:00 p.m. - 5:00 p.m.

Free Admission - Prizes - Fashion Show
www.FlintHillsBridalShow.com
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guest list planner

1

2
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4
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9
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15

16

17
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20

21

22

23

24

25

26

27

28

29

30

31

32

After setting your budget, tackling the guest list is the next task on your to-do list. Learn how to create an invite list that everyone can live with.

guest spouse/guest number guest group        address accept seat  meal gift gift  thank
Name name in party (bride, bride’s family,  (y/n) at  request received description you
   bride and groom,   table #  (date)  sent
   groom’s family)       (date)
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By Gary Demuth 

Salina Journal

For brides on the hunt for a wedding dress, Miki 

Espinosa has a piece of  advice.

“Be open-minded,” said Espinosa, owner of  Celebra-

tions Bridal & Formal, 1211 S. Santa Fe.

To illustrate her point, Espinosa told of  a future 

bride who once came into the store with three criteria 

for her wedding dress: no strapless gown, no lace, and 

no fullness or puffiness.

The dress she bought was a strapless, lace-draped 

A-line gown — narrow at the top and puffed out at the 

bottom.
“She told me it was the opposite of  anything she 

had in mind for her wedding,” Espinosa said. “But she 

loved it.”

The bride, seeing herself  wearing the material she 

thought she disliked, ended up being impressed by how 

good it made her look.

“She was shorter and petite, and this material fit her 

body shape and type,” Espinosa said.

Brides choosing a wedding dress range from those 

who don’t know what they want and need all the help 

they can get to those with a unwavering vision who 

come into the bridal shop armed with photos, diagrams 

and measurement specifications for their ideal dress.

“Some brides try on one dress and are satisfied, and 

some of  them can get picky,” said Young Boyd, owner 

of  Young’s Bridal Shop, 114 S. Santa Fe. “Some have no 

idea what they’re looking for and want to try on a lot of  

dresses.”

Picking out the right wedding gown (not to mention 

complementary bridesmaids’ dresses) can be stressful 

to the bride and her family. Does she go with traditional 

white or take a chance on ivory? Or would she prefer a 

different color altogether?

“I had a girl who wanted to wear a purple dress,” 

Espinosa said. “White is not the only color anymore.”

Then there are the accessories that can go with the 

dress: veils, necklaces, silhouettes and other materials 

designed to enhance the bride’s beauty on her special 

day.
So what is a stressed-out bride to do?

Wedding planner and event coordinator Laura 

Besher, owner of  Every Little Detail in Salina (every-

littledetail4u.com), has helped many a bride pick out 

the right wedding dress. Besher said that while most 

girls have a good idea what they want in a dress, they 

should keep several things in mind before making the 

final purchase:

✿ Budget — It’s always a good idea to have a set fig-

ure in mind before trying on any dress. While some 

dresses can start at $600, others can soar into the thou-

sands. “It’s not a good idea to try a dress on that is over 

your budget,” Besher said, “because you might just fall 

in love with it.”

✿ Fit — Be sure to find a dress that complements 

your features and body style. A good stylist will guide 

you through the process. Also, be sure to shop in repu-

table stores that have experience in this area, not a 

store just interested in sales.

✿ Color — It is very important to find a shade that 

complements your skin — not every bride can wear 

white.
✿ Theme — Does the dress properly portray the 

overall feel and theme of  your wedding? “It’s important 

that the wedding theme is decided on even before visit-

ing a bridal salon,” Besher said. “The gown should be 

purchased to complement the overall theme of  the wed-

ding.”
Most importantly, Besher said, a bride should fall in 

love with the dress she eventually buys.

“A girl usually knows when it’s the one,” she said.

As soon as the wedding date is set is a good time 

to begin looking for wedding dresses, Espinosa said. 

Special order dresses can take three to five months to 

arrive, and the inevitable alterations can take another 

month.
“Some brides getting married in 2012 are selecting 

their dresses now,” Espinosa said.

As if  they don’t have enough on their minds, brides 

should consider something else before coming to a 

bridal store — be careful whom you bring with you.

Well-meaning moms, mothers-in-law, sisters and best 

friends can end up confusing the bride as much as help-

ing her, Boyd said.

“Relatives come in and try to tell them what to buy, 

or say they don’t like a style or that a dress is ugly,” she 

said. “They can have a lot of  opinions. I give them my 

opinion, and sometimes they say okay, and some say 

no.”
Espinosa said brides should limit the number of  

people they take to a bridal shop.

“This needs to be a personal thing for the bride,” she 

said. “Maybe bring her mother, a sister or best friend 

but not more than that.”

Espinosa recalled one incident in which the budding 

bride brought the entire wedding party with her. Each 

time the bride would try on a different wedding dress, 

they would hold up signs that read either “Yes” or 

“No.”
“They wouldn’t say anything, just hold up the signs,” 

Espinosa said. “Instead of  looking at herself  and how 

she looked in the dress, the bride was looking for votes. 

And it was never a unanimous vote.”

■  Reporter Gary Demuth can be reached at 

822-1405 or by e-mail at gdemuth@salina.com.

Be open-minded when looking for a wedding dress

(PHOTO BY TOM DORSEY / Salina Journal) 
This two tone, strapless gown from the Alfred 
Angelo colection features a sweetheart neckline, 
an emire waist, and embroidery with sequins and 
rhinestones.

(PHOTO BY TOM DORSEY / Salina Journal) 
This strapless gown from Casablanca Bridal 
features a sweetheart neckline and embroidery 
with swarovski crystals, rhinesthones and sequins 
on a pleated V bodice.

(PHOTO BY TOM DORSEY / Salina Journal) 
These silver tone shoes are also 
available in gold tone or dyeable satin.
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The wedding rings you pick symbolize your love for a lifetime. 

When choosing a wedding favor gift for your guests, 
make sure it is something practical and useful. Think 
about what you’d like to receive. Sadly, many favors 
can wind up in the trash. Select wisely for the ultimate 
remembrance of  your wedding day.

Do Yourself a Favor -  
a Wedding Favor!

Top Tips For Finding Your  
Perfect Wedding Band

(NAPS)—When it comes to wedding rings, 
engagement rings tend to steal the spotlight. They 
embody the excitement of  your engagement and 
come with the timeless story of  how he proposed. 
Yet, given what marriage stands for—a lifetime 
commitment to one another—it’s the wedding 
bands that have the greatest symbolism.

“An engagement ring merely signifies the 
promise of  impending nuptials,” says jewelry 
and style expert Michael O’Conner. He advises 
couples to begin looking for their wedding bands 
immediately after the engagement. “Couples who 
wait to buy their bands often relinquish smart 
considerations like platinum because they’ve gone 
over budget by then. But why wouldn’t you invest 
in the most enduring symbols of  your love?”

While finding the perfect ring can be daunting, 
there are a few tricks to selecting a ring that 
can help make the purchase as smart as it is 
sentimental. 

Budget. Standard practice is to apply two 
months’ salary to both bands. Look for the best 
value ring for the price. Many retailers are 
introducing lines of  entry-level platinum wedding 
bands starting at just $500, making the high 
quality of  platinum accessible for most budgets.

Quality. Selecting the highest quality ring can 
require a greater investment up front, but it pays 

off  in the long run. Choose a metal for its natural 
color to save on maintenance costs. Eighteen-kt. 
gold is preferred for yellow bands; for white metal, 
however, platinum is ideal. As celebrity wedding 
planner David Tutera™ explains, “Buy a white 
setting that will actually stay white. Unlike white 
gold, platinum is naturally white and doesn’t 
change color or need replating.”

Durability. You’ll be wearing your ring every 
day for the rest of  your life, so you want to make 
sure it’s durable. Platinum is what Tutera™ 
refers to as the “ultimate safety clasp.” Of  all 
the precious metals, it’s the most dense and it 
holds diamonds most securely. Everyday wear 
also means scratches, so take note of  a metal’s 
“scratch factor.” Platinum merely displaces metal 
when scratched, whereas gold actually loses 
metal.

Metal Harmony. There is no rule that says 
his and her wedding bands have to match. In 
fact, 60 percent of  women want diamonds, while 
85 percent of  men don’t. It is wise, however, to 
match metals since it shows you two are in sync—
O’Connor refers to this as “metal harmony.” 

So, as you plan your dream wedding, just 
remember—your rings are one of  the few items 
that last beyond the cake and flowers; make sure 
they’ll be there to reflect “I do” forever.

A Wedding Ring Is Forever: 

215 N. Harrison • Lindsborg • 785-227-2296

The Icing On Your Perfect Day!

www.scottshometownfoods.com

Call Denise Nelson for all your baking needs.
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 (ARA) - Hunting down the perfect wed-
ding ensemble, negotiating seating arrange-
ments with squabbling relatives, honey-
moon flight reservations that change on a 
dime - how did something that should be so 
joyful become so stressful?

Planning a wedding can be a high-pres-
sure time, even for couples with a clear 
vision of  what they want and the budget to 
accomplish it. One aspect of  your wedding 
that doesn’t have to cause stress is choos-
ing wedding favors. Go with something 
simple, elegant and timeless that will fit the 
lifestyle of  virtually every guest - aroma-
therapy.

Scent is a mood-setting gift that can help 
establish the tone for your reception, and 
remind guests afterward how much they 
enjoyed sharing your big day. You don’t 
have to give every guest a pricey personal 
essence or resort to costly scented candles 
to achieve the perfect aromatherapy wed-
ding favor. Making your own favors not 
only saves you money, it puts your personal 
stamp on the mementoes your guests will 
keep long after the wedding day has passed.

What’s more, says Tom Havran, an aro-
matherapy expert with the personal prod-
ucts company Aura Cacia, “making aroma-
therapy favors together can help a harried 
couple slow down, refocus and remember 
what’s really important - that they’re about 
to begin a wonderful life together and that 
the special guests they’ve assembled will 
bear witness to it all.”

Havran offers some tips for using aroma-
therapy to combat wedding-planning jitters 
and create memorable favors:

Surround yourself  with scents that 
soothe. A potpourri that features real lav-
ender flowers is a wonderful way to bring 
comforting, peaceful aroma into your home. 
Sprinkle the flowers with lavender essen-
tial oil and tuck a sachet of  the mixture in 
with your bed linens. Place a bowl on the 
dining room table. Store some in a mesh 
bag inside the luggage you’ll be using for 
your honeymoon. Make the same lavender-
based scent the centerpiece of  your aroma-
therapy favors by placing it in small, hand-
made sachets that guests can carry home.

Planning a holiday wedding? Create a 
“wise men’s favor” by recycling an empty 
tea tin. Paint it with your wedding colors 
or cover it with festive gold paper. Fill 
the tin with coarse salt and sprinkle with 
16 drops of  eucalyptus essential oil, 16 
drops of  lemon essential oil, 16 drops of  
frankincense and/or myrrh essential oils, 

and replace the lid. Include instructions to 
release this ancient sacred scent by remov-
ing the lid and placing the tin in a warm 
location.

Another idea that’s good year-round is a 
soul-warming spa kit. Create a home spa 
kit with a mineral bath and a body and 
massage oil. These gifts have a green, lem-
ony-balsamic aroma that revitalizes the 
body and chases away the blues. Wrap these 
items in a small basket, adding a loofah or 
other bath items. Or present them in a per-
sonalized mini-tote that features the wed-
ding couple’s name and marriage date.

Here’s the essential oil blend you’ll cre-
ate to add to the mineral bath and mas-
sage products: 

16 drops peppermint essential oil
16 drops sweet orange essential oil
16 drops lavender essential oil

To make the mineral bath, combine the essential oils 
with these ingredients (readily available at a drugstore or 
pharmacy):

1 cup sea salt
1 cup Epsom salt
1 cup sodium bicarbonate

To create the spa kit body and massage oil, combine the 
essential oil drops with:

2 cups sweet almond oil
1 cup grape seed oil

For a fizzy foot soak, mix the essential oils with the 
ingredients below (available at a drugstore or pharmacy):

1 1/2 cups sea salt
1 cup Epsom salt
1/4 cup sodium bicarbonate
1/4 cup citric acid granules

Use 1 to 2 tablespoons in a basin of  warm water for a 
revitalizing foot soak.

For an exfoliating foot scrub, mix the essential oils with:

2 cups granulated sugar
1 cup sweet almond oil

Gently massage 1 tablespoon of  mixture into feet and 
toes, then rinse away granules.

For more aromatherapy wedding favor ideas, visit the 
aromatherapy experts at www.auracacia.com.

Scent-sational ideas for wedding favors

Attention Brides
& Prom Girls

2011 Brides
Bring in this ad and receive $100.00 off 

any floor sample bridal gown priced 
$600.00 and above.

2011 Prom and Party Girls
Receive 10% off any in stock prom & 

party gown. New styles arriving daily! 
Discount good from Jan.10 thru Mar. 31, 2011

Cupid’s Corner Inc.
107 E. 27th St. • Hays, KS 67601 • 785-628-1077

Check out our website at 
www.cupidscornerinc.com 
Follow us on Facebook at 

www.facebook.com/cupidscornerinc

Clip & Save

Prizes! Specialty Vendors! Runway Show!

Feb. 20, 2011 • 2-5 pm
M em orial H all • D ow ns, K ansas

Pre-R egister to qualify for
V.I.P. Treatm en t!

Call 785-346-6186
 www.downschamber.com

AT T N . M E N :

C heck out tuxedos 
an d m ake 

w ed din g plan s!



18 SUNDAY, JANUARY 2, 2011  SALINA JOURNAL

Wedding planner to Hollywood’s big-
gest stars, Mindy Weiss, used 10 
flavors of Jelly Belly beans to create 

a “candy shoppe” at the wedding of Bachelorette 
nuptials of Trista and Ryan. Every flavor of pink Jel-
ly Belly beans was at their reception. Guests were 
invited to scoop their own selection of flavors from 
a gorgeous reception table filled with huge bowls of 
pink grapefruit, cotton candy, raspberry and straw-
berry daiquiri jellybeans.

The hot citrus colors of the tropics—these are 
the fashion colors of the bridal world this season. 
The good news, the jelly beans from the California 
company that sent the candy to President Ronald 
Reagan come in a full palette of each color. 

The versatile sweets add for a new twist on the 
traditional wedding bonbonnieres. Savvy brides are 
filling satin bags with bright jewel-like jelly beans. 
Bridal showers, too, offer another place to make a 
sweet, yet personal, statement.  According to jelly 
bean maker Jelly Belly Candy Company, many 
brides and moms are scooping up the company’s 
new mint trio flavors.

The company has had so many enquiries from 
brides that a new area of the Web site JellyBelly.
com offers ideas for wedding planning. A clever 
“candy calculator” even helps brides to figure out 
how much they will need based on the number of 
guests, the type of candy and the size of the wed-
ding favors. (Family Features)

Jelly Beans and Brides 
a Perfect Match

Gourmet jelly beans in bridal colors and exotic flavors are making 
appearances at the most posh weddings.  

134 S. Santa Fe, Basement Suite 100 • Salina 
www.heartlandphotography.org •785-404-2802

OPEN HOUSE: 2-4 p.m., Sunday, Jan. 16, 2010

 The perfect ending 
 to your perfect day!

 • State of the art banquet 
 facilities

 • On-site catering
 • 3 beautiful bridal suites
 • 80 sleeping rooms
 • Indoor Pool & Spa
 • Hotel Lounge
 • Breakfast restaurant
 • Dedicated staff providing 

 world class service

 Contact Dana Bronson
 785-309-1300

 dana.bronson@marriott.com
 3020 Riffel Drive, Salina, KS 67401

 Platinum Award Winning Hotel
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As weddings have become less regimented and more expensive, the tradi-
tional bridal party is often pared down to a best man and a bridesmaid 
or two. Their roles, however, have remained constant through the years.

Whether the wedding you’ve got in mind is large or small, formal or casual, conven-
tional or original, it’s helpful to have a sense of  the roles that bridal party members 
have played through the years. 

u Maid of Honor  -- Usually the closest friend of  the bride and sometimes a relative. A 
married, divorced, widowed, or older woman might be called the matron of  honor. She 
assists with the details of  the wedding plans, like shopping for the bridal gown, address-
ing invitations and choosing flowers. She arranges the bridal shower in conjunction 
with the bride’s family, is in charge of  coordinating the bridesmaids and organizing 
fittings, and typically signs the couple’s certificate of  marriage or wedding license as 
a legal witness. At the reception, she should stand immediately after the groom in the 
receiving line.

u Best Man – Commonly the groom’s best friend, relative or not, the best man is in 
charge of  instructing the ushers and coordinating the groom’s transportation to the 
ceremony. He usually holds the rings until the ceremony and will also sign the marriage 

Wedding party participants 
have more responsibilities 

than simply enjoying a 
celebratory drink with the 

new bride or groom.

Responsibilities of the Wedding Party
certificate as a legal witness. At the reception, he holds a place of  honor, escorting 
the maid of  honor in the receiving line and in all other wedding party activities. 
He’s also the toastmaster, offering the first toast to the couple.

u Bridesmaids and Ushers – Typically friends or relatives of  the bride, brides-
maids may be asked to coordinate special details during the ceremony prepara-
tions or at the reception, and assist the bride and the maid of  honor. Ushers 
(sometimes also known as groomsmen) should be prepared for an early arrival 
at the ceremony to escort female guests to their seats. During the ceremony, they 
will escort the bridesmaids down the aisle. They may also be asked to coordinate 
the guests’ trip from the ceremony to the reception as well as assist the groom 
and the best man.

u Flower Girl and Ring Bearer -- The flower girl carries a basket of  flower petals 
to sprinkle down the aisle, or flowers to be passed out to the women seated near 
the aisle. The ring bearer may either escort the flower girl down the aisle, or fol-
low her, with the rings on a pillow.

u Father of the Bride -- His most conspicuous duty is giving away the bride at 
the ceremony. He might also fulfill numerous rolls, such as coordinating trans-
portation, dancing and toasting. Traditionally, he and the mother of  the bride 
have paid for the wedding and reception but today it is common for expenses to be 
shared by both families along with the bride and groom themselves. 

jewelry

invitations • cakes

photography • flowers

tux • shoes • catering • music

facilities • gifts • honeymoon planning

salon & day spas • wedding gowns

wedding planning

made mySalinaFYI.com
wedding planning

easy!
made mySalinaFYI.com

wedding planning

easy!

528 Kenwood Park Drive | 785.827.5581 | salinaflowers.com

 B e g i n s  w i t h  F l o w e r s
The perfect wedding
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photographer planner
photographer 1  photographer 2 photographer final selection

company name _____________________________company name _________________________ company name ___________________________

contact name ____________________________ contact name _________________________ contact name __________________________

appointment date and time ______________ appointment date and time ___________ address ________________________________

address _________________________________ address ______________________________ telephone ______________________________

telephone _______________________________ telephone ____________________________ email __________________________________

email ___________________________________ email ________________________________ Website ________________________________

website _________________________________ website ______________________________ notes __________________________________

package details _____________________________package details ________________________

proposed price $ _________________________ proposed price $ ______________________

notes ___________________________________ notes ________________________________

proposal
total cost (include all discussed services and fees)  cancellation/refund policy

deposit $ date sent
 

balance $ due date   

reserved date and hours

proposed photography package includes:

other terms and conditions:

 Call Susan Brock for your catering needs.

 Scott�s Hometown Foods catering service is famous for our 
 home cooking. We have a wide range of items to choose from 

 if you want a full meal, appetizers, buffet or hand plated
 and served. No matter what the size or kind of your event, 

 whether it be wedding rehearsal or reception, we deliver
 within 50 miles of Lindsborg.

215 N. Harrison • Lindsborg • 785-227-2296
www.scottshometownfoods.com Auto  |  Home  |  Life  |  Business  |  College  |  Retirement

 Mike Losik, LUTCF

Farm Bureau Life Insurance Company+ and Farm Bureau Mutual Insurance Company+/West Des Moines, 
IA +Companies of Farm Bureau Financial Services © 2009 FBI Financial Group, Inc. 347 (5-09)

 Insurance • Investments

We Make Insurance...
Simple

 2740 Belmont Blvd. • Salina, KS • (785) 825-7730 • mikelosik.com

Your photographer’s personality is as 
important as their skill. Meet with them 
to make sure your ideas mesh and find 
out exactly what photos they’ll be taking. 
Discuss any restrictions your church or 
synagogue may impose. Determine what 
you’ll need to do to get reprints and extra 
albums later on.

Questions to ask
• Are you the photographer who will be 

taking the pictures? If  not, can I meet 
with that photographer?

• How long have you been a professional 
wedding photographer? May I see sam-
ples of  your work?

• What packages do you offer? What do 
they include?

• Do you allow couples to purchase the 
negatives?

• Do you include reprints or albums in 
your pricing?

• What is the reorder price, if  I decide to 
order additional prints later?

• What type of  photography do you special-
ize in? (candid, portraits, photojournal-
istic, black and white or a combination?)

• Do you shoot digitally?
• Have you photographed at my ceremony 

and reception site before? Are you famil-
iar with the lighting/layout there?

• How many other weddings do you have 
that night? Are there any time limits as 
to how long you can stay?

• When will my proofs be ready? How long 
can I keep them?

• Can I view my photos online? Do you 
offer online ordering for my guests?

• What happens if  you are sick or have an 
emergency on my wedding day?

• In the event of  equipment failure, can 
you guarantee that a backup camera will 
be on hand?

• How far in advance must I book your 
services?

• What is your cancellation policy?
• Is a deposit required? If  so, when and 

how much?
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Set the mood with the blossoms you choose. Hold the baby’s breath and filler flowers, and look no further than a skilled florist 
for sophisticated and stylish arrangements. Have an idea of your wedding party numbers prior to meeting with florists so they can 
provide an accurate proposal estimate.

contact name ____________________________ contact name _________________________ contact name __________________________

appointment date and time ______________ appointment date and time ____________ address ________________________________

address _________________________________ address ______________________________ telephone ________________________________

telephone _______________________________ telephone ____________________________ email ____________________________________

email ___________________________________ email ________________________________ Website __________________________________

website _________________________________ website ______________________________ notes ____________________________________

proposal price $ _________________________ proposal price $ ______________________

notes ___________________________________ notes _________________________________

wedding flowers & dècor planner

prospective florist

florist 1  florist 2 florist Final Selection

notes & Ideas: ________________________________________________________________________________________________________________

______________________________________________________________________________________________________________________________

colors I am considering: ______________________________________________________________________________________________________

flowers I am considering: _____________________________________________________________________________________________________

personal flower ideas: ________________________________________________________________________________________________________

bridal bouquet: _______________________________________________________________________________________________________________

bridesmaids bouquets: ________________________________________________________________________________________________________

corsages: _____________________________________________________________________________________________________________________

boutonnieres: ________________________________________________________________________________________________________________

ceremony décor ideas: ________________________________________________________________________________________________________

reception décor ideas: ________________________________________________________________________________________________________

flowers/themes/styles I do NOT like and do NOT wish to see at my wedding: ____________________________________________________

the numbers – these are the types of  flowers typically purchased for a wedding: ____________________________________________

personal flowers: ____________________________________________

number of  bridesmaids: _____________________________________

groomsmen: _________________________________________________

mothers: ____________________________________________________

fathers: _____________________________________________________

grandmothers: ______________________________________________

grandfathers: _______________________________________________

ushers: _____________________________________________________

children (flower girl/ring bearer): ____________________________

any other honorary attendants (reader, soloist etc.): ___________

ceremony flowers: ______________________________________________

estimated number of  rows/chairs: ______________________________

stage items (gazebo, chuppah, podiums, etc): _____________________

reception flowers: ______________________________________________

table centerpieces:______________________________________________

guest dining tables: _____________________________________________

food tables (buffet, cake, etc.): ___________________________________

other tables (gift, favor, etc.): ____________________________________

other room décor (consider any staircases, entryways, mantles, 
doorways, pillars, etc. that you would like decorated): ____________

________________________________________________________________

Pink color is very close to ladies 
and it is very good idea to include 
pink color in your wedding area. 
Adding pink flowers in your wedding 
will not only make your bride happy 
but also spread love and tenderness 
in the environment. If  you want 
to go for floral arrangement in 
your wedding then pink wedding 
flowers are best pick for you. Pink 
wedding flowers are available in a 
wide variety which ranges from full 
pink to pink blush. The most famous 
pink wedding flowers are Gerberas, 
lisianthus and Cymbidium lily.

the simplicity and  
tenderness of 
pink wedding  

flowers

1330 W Crawford
Salina, KS

785-827-2306

We’re here to keep everyone 
calm & looking gorgeous!

• Free Wedding Consultation
• Custom Bridal Spa Parties

• Massages & Facials
• Spa Manicures & Pedicures

 Let the Wedding 
 Specialists at the 

 Hair Loft make your 
 day extra special!

www.salinahairloft.com

Find us on 
Facebook!
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By SAMANTHA CRITCHELL
AP Fashion Writer
NEW YORK (AP) — There’s something 

romantic about the idea of  a vintage 
wedding dress, with the wonderful sto-
ries it could tell. Maybe there’d be some 
delicate lace, too, or exquisite siren-wor-
thy satin.

Reality, though, isn’t always so pretty.
Some vintage dresses are those perfect 

gowns you dream of, says Mark Ingram, 
CEO and creative director of  Manhat-
tan’s Mark Ingram Bridal Atelier, but 
others are too costume-y, too dated or, 
more likely, simply ill-fitting.

“You can reach back to some vintage 
eras and look as contemporary as buying 
a new dress. But,” he says, “you have to 
consider your figure first and foremost. 
If  the dress isn’t flattering to your figure 
type, just don’t go down the road.”

Cameron Silver, owner of  the Los 
Angeles couture vintage shop Decades, 
suggests these questions to ask — 
frankly — of  yourself:

Do you need to wear a bra? Do you 
have a boyish figure? An hourglass 
shape? What about your hips? All of  
these, he says, are factors in buying any 
wedding gown, but particularly those 
meant to fit women of  previous genera-
tions.

Silver, a resource for Hollywood red-
carpet looks, also warns that finding a 
pristine white vintage dress can be hard, 
and that a good vintage dress, if  it’s not 
an heirloom, can be more expensive than 
you’d think. Even with your grandmoth-
er’s dress, there could be pricey altera-
tions.

“Don’t do this because you think 
it’s the easy way out, or that it’ll be 
cheaper,” adds Ingram. “You have to 
want it — you have to want to have this 
look.”

But if  you do find that ideal gown 
from yesteryear, Silver says, it’s a magi-
cal moment. He once sold a full Chan-
tilly lace wedding gown by Chanel. “It 
was such a thrill,” he says.

There was a more recent Olivier 
Theyskens for Rochas gown that practi-
cally brought tears to his eyes.

(If  you find a keeper, be ready to buy 
it right away — no wavering — because 
there’s not another one stuck in some 
inventory closet.)

If  you’re partial to embroidery, look at 
gowns from the 1920s-’30s, while sultry, 
satin gowns come out of  the ‘40s. Women 
with a full bust might look to the curvier 
‘50s silhouette, says Ingram, WE TV’s 
“gown guru,” while mini-dresses of  the 
‘60s are cool, yet hard to pull off  unless 
the event is casual or the bride prides 
herself  an individualist.

Silver says that’s usually the case with 

those who wear vintage. “This bride 
doesn’t want to look like everyone else.”

Still, you can hit contemporary fash-
ion trends. Something from the ‘70s, a 
little bohemian but sexy, too, is probably 
the hippest look going.

The period to stay away from is, no 
surprise, the ‘80s, with its oversize 
pouffy shoulders and tapered sleeves. 
“Right now, the ‘80s looks so dated. 
Yes, 20-30 years back is ‘vintage,’ but if  
you’re going back, that’s a bad period to 
dip into. No ‘Dynasty,’ not even Princess 
Diana,” Ingram says. “There could be a 
big trend back to the ‘80s if  Kate (Mid-
dleton) wore it, but I can’t imagine that. 
It’s too big. The proportion was too big, 
and it wouldn’t look modern now.”

A bride’s goal often is a timeless look, 
since the photos will hopefully last a life-
time, but each era still has its signature, 
says Michael Shettel, designer of  bridal 
brand Alfred Angelo. You might be 
best off  with a classic silhouette, while 
adjusting embellishments and details to 
current tastes, he suggests.

Wedding-gown trends don’t swing as 
quickly as ready-to-wear fashion, he 
explains: Of  course, white always domi-
nates the market and the overall vibe is 
fancy, but when you line them up, you’ll 
see differences in the size and types of  
pearls and beads, changes in popular 
lace patterns, hemlines going up and 
down.

“You want to make it your own, while 
still honoring whoever wore a vintage 
dress before. ... Maybe you’d like to make 
it a little more low-cut, a little more fit-
ted, maybe give it a fuller skirt,” Shettel 
says.

He also borrows from the past for new 
gowns. The tight-bodice, tea-length ball-
gown, which “Mad Men” helped bring 
back in style, seems very fresh, Shettel 
says, and the asymmetrical neckline 
remains popular.

Ingram says the best of  both worlds 
might be vintage or vintage-inspired 
accessories on a new dress. “Add a fur 
piece — a shrug or a stole — and it looks 
vintage, even if  it’s new, which probably 
means a better fit. The look could be 1910 
or 2010,” he says.

He also likes to add a beaded belt or 
sash, which also can give the illusion of  
a small waist, and carries that retro feel.

There’s no reason, though, to go back 
in time for your beauty routine.

“If  you do a vintage wedding dress, 
your accessories, hair and makeup have 
to be incredibly modern,” says Decades’ 
Silver. “You don’t want to be the bride of  
Frankenstein. If  the dress looks ‘period,’ 
you have to play against it in your styl-
ing — unless you have a Renaissance 
theme, and who does that?” 

Do vintage because you love it, not to cut corners

AP Photo/Seth Wenig
Lace and beading contribute to the vintage 

look of this Monique Lhuillier wedding dress at 
Mark Ingram Bridal Atelier in New York. 

 201 E. Diamond Drive  Salina, KS 67401
 www.salinacityexpress.com  785-827-9000

 Discounts for your
 Wedding Party!

 • Indoor Pool
 • Fitness 

 Facility

 Free Hot
 Breakfast

 Bar
 • Free Cable
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 Internet
 • Free local 
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Marriages are the perfect time 
to get the best for you and 
what better a way than to get 

yourself  a Vintage wedding ring. Vintage 
rings have a certain magnificent aura 
around them, which can add more magic 
to any ceremony and owning these time-
less art pieces would sure be a dream come 
true.

Vintage wedding rings come in so many 
designs and not all of  them come in very 
affordable prices. But there are many 
online sites, which can help you find that 
perfect wedding band. Antique rings are 
embedded with beautiful gemstones and 
the intricacy with which they are crafted 
is sure a delight for anyone who owns the 
priceless possession. Buying a Vintage 
ring does not mean you have to limit your 
choice, you can rightfully choose from a 
wide range of  options and get that perfect 
look for your big day.

Several established designers have 
worked to create some spectacular wedding 
bands but many of  them have also been 
selected from galleries across the world. 

Gemstones are very beautifully used in 
most of  the wedding rings giving you the 
choice to select a color of  your choice. One 

can choose a wedding band in a metal of  
your choice as plenty of  designs are avail-
able in gold and silver with one also having 
the option to choose a ring, which com-
bines both the metals in perfect unison. 

Many people have large rings in their 
mind, when they think of  Vintage rings; 
but in reality these rings are available in 
all forms of  designs. You can choose from 
the sleekest wedding band to a large one, 
which can cover half  your finger. The 
choice is entirely yours, after all the wed-
ding day is one of  the most loved memories 
in each one’s life and they want it to be 
truly spectacular. An antique gold ring 
with a Roman stamp may be the ultimate 
wedding ring for you or you can chose to 
get yourself  a Vintage wedding ring with a 
simple design just perfect to take the vow.

A Vintage wedding ring – the best thing for that eternal love

























 Experience a Masterpiece

414 26th Street • Wilson, KS 67490 • www.midlandrailroadhotel.com • (785) 658-2284
40 miles from both Salina and Hays, just south of I-70

Able to accommodate wedding 
parties large and small

A Historic Hotel
with modern 

accommodations

Perfect for:
Anniversaries, receptions,

reunions and wedding
ceremonies

Experience  an atmosphere from 
the past with a taste of the future.
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How strong and long-term is your long-
term relationship? Test your capacity for lon-
gevity and lasting love as a couple by taking 
this quiz together.

This is far more than a simple quiz. You 
can use the areas in which you find weak-
ness in your relationship as points to work 
on with your partner, ensuring more happi-
ness for more years together.

    
Directions:

Complete the sections by placing a check-
mark next to each statement you agree with. 
Score the sections by giving yourself  one 
point for each checkmark. Record your score 
and keep it on hand.

After you have completed the quiz, com-
bine your section scores and read the quiz 
score interpretation.

If  you are in a relationship, ask your part-
ner to do the same, then get back together 
and compare your scores. Use your answers 
and your scores as a springboard for discus-
sion.

Use this quiz as an opportunity to deepen 
your understanding of  yourself, or if  you 
are in a relationship, of  yourself  and your 
partner. Use those statements that you left 
unmarked or did not match up with your 
partner’s answers as points to work on.
Will You Live Happily Ever After?

Section 1: How You Look at Relationships

___ 1. Conflict between partners is no time 
to pack up and leave

___ 2. Conflict between partners does not 
mean you picked the wrong partner

___ 3. Conflict between partners is not a 
reflection of  whether or not you are with 
your soulmate

___ 4. Unrelenting conflict means your 
need to get outside help

___ 5. Physical and emotional abuse is not 
a normal part of  couple conflict

___ 6. Conflict between partners is an 
opportunity to create more depth and inti-
macy

___ 7. The best way to deal with conflict is 
not to wait until it blows over

___ 8. The best way to deal with conflict 
is not to have a knock down, drag out every-
thing fight

___ 9. The best way to deal with conflict is 
not to stonewall your partner when an issue 
is being brought up

___ 10. The best way to deal with conflict 
is to have a reasonably calm discussion, mak-
ing sure to stay on topic

____ YOUR SCORE FOR SECTION 1

 Section 2: How You Deal with Your Nega-
tive Feelings

___ 1. I don’t hide my negative feelings from 
myself

___ 2. I don’t save up feelings, even when they 
seem minor, because then I would blow up 
when I got full

___ 3. I voice my feelings even when I am 
afraid of  scaring away my partner

___ 4. I try to discuss feelings when they 
come up

___ 5. When something goes wrong, I can con-
trol my anger

___ 6. I don’t take my partner’s actions per-
sonally. Yes, I am affected, but bad things are 
not being done to me on purpose

___ 7. I work on seeing each incident clearly, 
as possibly related to but separate from the 
past. Situations can turn out differently

___ 8. When we argue, I never hit below the 
belt -- I never purposefully say hurtful words

___ 9. I have a right to my feelings and never 
have to justify how I feel

___ 10. I have a responsibility to not use my 
feelings as weapons against my partner

________  YOUR SCORE FOR SECTION 2

 Section 3: Being Your Own Person

___ 1. I love myself  and could never give 

myself  up completely for another

___ 2. I am noticing parts of  myself  I surren-
dered to the relationship and am reclaiming 
them

___ 3. I have not given up my passion to be in 
the relationship

___ 4. I have not given up my friends to be in 
the relationship

___ 5. I have not given up my finances and 
financial security to be in the relationship

___ 6. I have not given up my self  care while 
in the relationship

___ 7. I have not given up my spirituality 
while in the relationship

___ 8. I have not been asked to give up on 
things, activities, dreams and hopes impor-
tant to me

___ 9. I have not given up on my self, my self  
esteem, my dignity while in the relationship

___ 10. I have gained as a person from the 
relationship -- more interests, vitality, more 
richness, more life, etc.

________  YOUR SCORE FOR SECTION 3

Section 4: Your Growth and Development

___ 1. I am deeply involved in my growth and 
development

___ 2. I am looking into personality growth 
and development

___ 3. I have worked with a therapist or a 
coach

___ 4. I have attended personal development 
workshops

___ 5. I am eager and hungry for books that 
give me insights into myself

___ 6. I am generally an introspective person 
- I know what I feel, think, want, and don’t 
want

___ 7. I understand what makes me happy 
and what makes me react

___ 8. I am working on mastering my beliefs 
and emotions

___ 9. No one has to push me to grow - I am 
eager to see growth opportunities, in my 
relationship and elsewhere

___ 10. My growth and maturation as a per-
son and as an adult is a key factor in the 
health of  my relationship

________ YOUR SCORE FOR SECTION 4

Section 5: Feeling Good in the Relationship

___ 1. I work on creating good feeling in a 
relationship on an ongoing basis

___ 2. I am learning how to create good feel-

Marriage and Long-Term Relationship Quiz

gifts jewelry108 N Santa Fe Ave
Salina, KS

785-452-9788

unique & fun

bridal occasion dresses

bridal shower,
bridal party gifts &

accessories

Welcome to Holding Hands Country.
Love is in the air.  Enjoy a 

complimentary breakfast and late check-out. 

Visit countryinns.com to book your 

escape that will have you both saying, 

“I love this Country.”

Country Inn & Suites By Carlson, Salina, KS
2760 South 9th Street • Salina, KS 67401

800-456-4000 • 785-827-1271
countryinns.com/salinaks
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ings in a relationship on an ongoing basis

___ 3. I am working on being a more gener-
ous toward my partner

___ 4. I am working on being more compas-
sionate toward my partner

___ 5. I am working on being more under-
standing of  my partner

___ 6. I am asking my partner to tell me his/
her experiences of  life and the relationship, 
so that I can have more understanding

___ 7. I am working on bringing more kind-
ness into the relationship

___ 8. I create fun and joy in the relationship 
on a regular basis

___ 9. Humor is of  great help to the relation-
ship in times of  stress

___ 10. I seek out mutually meaningful con-
nection with my partner on a regular basis

________ YOUR SCORE FOR SECTION 5

Section 6: Passion

___ 1. Intimacy is a priority in my relation-
ship

___ 2. I am working on making intimacy a 
priority

___  3. I am working on revealing the depth 
of  my emotions and thoughts to my partner

___ 4. I am working on being increasingly 
present with my partner

___ 5. I am always seeking new information 
and tips to bring me and my partner more 
pleasure and fun

___ 6. I am willing to experiment and to 
reveal myself  to my partner in private

___ 7. I make sure we have time for each 
other, regardless of  what life may demand 
from us

___ 8. Intimacy is the glue that keeps a rela-
tionship together happily

___ 9. I touch, embrace, and kiss my partner 
frequently

___ 10. I flirt with my partner

________  YOUR SCORE FOR SECTION 6

Section 7: Taking Care of  Your Needs

___ 1. My partner is not responsible for tak-
ing care of  my needs. It’s a nice benefit of  
the relationship most of  the time, but it is 
not an obligation.

___ 2. It’s difficult at times, but I am working 
on being the one responsible for taking 
care of  my needs

___ 3. I do not punish my partner when he/
she is unable or unwilling to be there for me

___  4. I do not punish myself  or think badly 
of  myself  when my partner is not able or 
willing to take care of  my needs

___ 5. I know that it’s not personal when my 
partner is unable or unwilling to take care 
of  my needs

___ 6. I do not have a problem asking my 
partner and other safe people, repeatedly if  
needed, to meet my needs

___ 7. I can take people saying no to my 
request to get my needs met

___ 8. When I feel needy, I know exactly what 
to do to take care of  myself  to feel better

___ 9. I have soberly and calmly assessed how 
much and which of  my needs I am willing to 
not get met and for how long and still remain 
in a relationship

___ 10. My needs are important to my well-
being and must get met

________ YOUR SCORE FOR SECTION 7

Section 8: Dealing with Emotional Pain and 
Discomfort

___ 1. I can admit when my partner or 
another person is right about me doing 
something wrong

___ 2. I can admit to my personality or habit 
flaws and can admit to their negative impact 
on others

___ 3. I can feel embarrassed or ashamed and 
yet not have to defend or justify my actions

___ 4. I can take suggestions for change and 
growth from others without taking it as an 
assassination on my character

___ 5. I am grateful for suggestions on change 
and growth - they are opportunities for me to 
continue my personal development

___ 6. I can handle discord with my partner, 
as long as we are being productive in our dis-
cord

___ 7. I can handle prolonged discord with 
my partner

___ 8. I can tell my partner the truth about 
myself  and about him/her and the behavior 
that impacts the relationship

___ 9. I have healthy tools to deal with my 
emotional pain and discomfort

___ 10. I do not tolerate emotional and/or 
physical abuse

________  YOUR SCORE FOR SECTION 8

Section 9: Sharing What’s Inside

___ 1. Vulnerability is essential to the health 
and longevity of  a relationship

___ 2. I know what it feels like and how to be 
emotionally vulnerable

___ 3. I am not afraid of  being emotionally 
vulnerable

___ 4. Vulnerability is a choice of  sharing 
what’s inside - it is not a weakness, and it is 
not neediness

___ 5. I want to be seen by my partner, both 
the good and the bad of  me

___ 6. I want to see all parts of  my partner, to 
love the good and to accept the bad

___ 7. I reveal myself  for the sake of  being 
known, even if  being known does not guar-
antee acceptance

___ 8. I may keep some information hidden 
from my partner for a time as the rela-
tionship matures and grows to be able to 
embrace the information

___ 9. I seek out healthy avenues to deepen 
our connection and sharing

___ 10. I am smart about not sharing infor-
mation if  I know it will be used against me

________ YOUR SCORE FOR SECTION 9

Section 10: Courage

___ 1. I am growing my relationship courage  
I take one courageous action in the relation-
ship every day or every week

___ 2. I am not willing to not take necessary 
action simply because I am afraid

___ 3. I am always smart about the coura-
geous actions I take. I never take actions 
which may endanger my own or other’s well 
being

___ 4. I speak my mind, although I may be 
afraid of  the consequences

___  5. I keep revealing what’s inside, even 
though I may be afraid of  the consequences

___ 6. I keep exploring and changing myself, 
even though I am afraid my partner will be 
threatened by the changes

___ 7. I keep exploring my passionate side, 
even though I am afraid of  looking foolish or 
of  what my partner may think of  me

___ 8. I reveal my feelings, even though they 
may be negated, dismissed, or disputed

___ 9. I ask for my needs to get met, even 
though I run the risk of  being rejected

___ 10. I take courageous steps so that my 
relationship may be dynamic and vibrant, as 
opposed to stagnant and dying

_________  YOUR SCORE FOR SECTION 10

_________  YOUR OVERALL QUIZ SCORE

_________ PARTNER’S OVERALL QUIZ SCORE

Find the Score Interpretation on page 26

Marriage and Long-Term Relationship Quiz
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If  you are single, look 
up your score interpreta-
tion below. Use your quiz 
score to determine your 
relationship readiness.

If  you are in a rela-
tionship and you have 
both taken the quiz, you 
should look at the low-
est quiz score between 
you as the final score for 
your relationship. The old 
saying, “a chain is only 
as strong as its weakest 
link,” also applies to rela-
tionships; a relationship 
is only as successful as its 
lowest common level of  
functioning.

If  you are in a relation-
ship and either cannot or 
will not ask your partner 
to take the quiz, use the 
score interpretation one 
level below your actual 
score (i.e. if  you scored 
in the 30-60 range, look 
at 0-30 range, etc.). The 
reason for this is that 
your inability to share 
the quiz with your part-
ner could be revealing of  
unresolved relationship 
issues.

0-30 Individual Score
Ok, you know you have 

some work to do on your-
self  before you can have 
a long-term relationship 
that meets your needs 
and expectations. Where 
do you start? Get involved 
in personal development 
and growth—read, take 
classes, hire a therapist, 
a coach, take workshops, 
etc. At the same time, 
pick a few points from the 
quiz and master them.

0-30 Couple Score
As a couple you need 

to invest more time and 
energy in connecting on a 
deeper, more meaningful 
level. You can take two 
sets of  action simultane-
ously. Each of  you can 
get involved in personal 
development and growth 
individually. As you both 
grow and develop individ-
ually, you will naturally 
bring more depth to your 
relationship. At the same 
time, pick a few points 
from the quiz and master 
them, together.

31-60 Individual Score
You are certainly capa-

ble of  having a satisfying 
relationship that meets 
some of  your needs. If  
you grow and develop 
yourself  more, you will 
reap great rewards. 
Specifically, notice any 
sections in which you 
did not agree with most 
statements. These are the 
sections to focus on next. 
It would be most helpful 
if  you could get outside 
support—a therapist, a 
coach, a counselor—to 
work on the sections of  
your choice.

31-60 Couple Score
You fall into a score 

range with most couples, 
which means your rela-
tionship works ok most 
of  the time. Unfortu-
nately this also means 
that your relationship 
may get less satisfying 
with time. Individual 
personal development, as 
well as working on deep-
ening your true connec-
tion, will be your ticket 
to lasting happiness. 
Pick a section of  the quiz 
you want to master as a 
couple, and with some 
outside support start to 
build the new behaviors 
into your relationship.

61-90 Individual Score
With this score, you are 

more equipped to have a 
healthy relationship than 
most people. Yet, there is 
always room for improve-
ment, because relation-
ships do best in a growth 
environment with par-
ticipants who are growth-
oriented. What 
will you work on 
next? With the 
help of  a thera-
pist, coach, or 
counselor, work 
on a few points 
at a time that 
you could not 
agree with. Also, 
read books and 
take classes on 
the subject.

61-90 Couple 
Score

For a couple 
this is an excel-
lent score, 

showing that you have a 
much better than average 
change of  living happily 
ever after. The key is to 
keep growing, together 
and separately. Make sure 
you use lots of  resources 
to do this—books, classes, 
seminars, groups, etc. 
The other key is to look at 
any small nagging issues 
that cause discomfort or 
distress in your relation-
ship and to address them 
now.

91-100 Individual Score
If  you were brutally 

honest with yourself  as 
you took the quiz and this 
is the score you came up 
with, you are more than 
able to have a healthy 
relationship that lasts 
a lifetime. Do you find 
yourself  still single? If  
so, there may be other 
personal issues at play 
that are impacting your 
ability to attract a mate. 
Take a look at relation-
ship quizzes here to see if  
you can figure out what is 
holding you back.

91-100 Couple Score
If  you score in this 

range as a couple, you 
have a very good change 
of  making it to a ripe 
old age happily together. 
There is no doubt your 
relationship works well. 
Keep doing what you are 
doing, even in times of  
stress, to keep it vibrant 
and satisfying. If  you 
would like, share with me 
how you have built your 
relationship to withstand 
the tests of  time.
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The Knot Registry Survey looks at  
what’s happening in the gift world

Are You Registered Right?

You may be prepared to walk down the aisle, but have 
you prepped for walking down the aisles? The store 
aisles, that is.

Registering for gifts is one of  the great joys and secret dilem-
mas of  the wedding-planning process: How many stores should 
I register at? Is this too expensive? Will anyone really want to 
give that? It might help to know what other brides are thinking, 
which may be why wedding clearinghouse The Knot recently 
conducted an extensive bridal registry study. Here’s what the 
more than 12,000 respondents had to say about registries:

• Bed, Bath & Beyond, Target and Macy’s are the most popular 
registry choices.

• Couples set up their registry six months before their wedding 
date, on average.

• Two-thirds of  grooms are involved in the registry process.

• Six of  10 couples get help from someone – most often Mom 
– when selecting items.

• Forty percent of  couples say their guest list influenced where 
they registered.

• The average couple registers for 142 items, ranging from $11 to 
$442, with kitchen and bath items as the most popular.

• Forty percent of  items are products a couple wants but doesn’t 
necessarily need.

• Half  of  couple didn’t add items to their registry because of  the 
price.

• Sixty-nine percent of  a couple’s wedding gifts come from a  
registry; 11 percent of  guests, on average, do not give a gift.

Marriage and Relationship Score Interpretation I t’sI t’s

808 E. Crawford
827-0445

www.hairaffaire.com

 The Ultimate Full Service 
 Salon & Day Spa.

I t’s
D a y !D a y !Y o u rY o u rY o u rD a y !

F a cia ls

P ed icu res
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 things 

 stationery

110 S. Santa Fe 
827-9990Specializing in personal service.



SALINA JOURNAL  SUNdAy, JANUARy 2, 2011 27

registry checklist

formal dinnerware
8-12 place settings 
(includes dinner plate, 
salad/dessert plate, 
bread and butter plate, 
teacup and saucer)
[ ] chargers (8-12)
[ ] accent plates (8-12)
[ ] pasta/soup bowls
[ ] creamer
[ ] sugar bowl
[ ] gravy boat and stand
[ ] salt/pepper shakers
[ ] large vegetable bowls
[ ] serving bowls
[ ] covered casseroles
[ ] medium platters
[ ] large platters
formal crystal
same quantities as your 
china:
[ ] water goblets
[ ] wine glasses (red and 
white)
[ ] champagne flutes
[ ] iced beverage glasses
[ ] martini glasses
barware
same quantities as your 
china:
[ ] high ball glasses
[ ] double old-fashioned 
glasses
[ ] brandy glasses
[ ] pilsner glasses
silver
8-12 place settings 
(includes dinner fork,
salad fork, tablespoon, 
teaspoon, knife)
[ ] extra teaspoons
[ ] extra salad forks
[ ] cold meat server

[ ] serving spoons
[ ] pierced tablespoons
[ ] soup spoons
[ ] sugar spoon
[ ] butter knife
appliances
[ ] mixer
[ ] skillet/griddle
[ ] waffle iron
[ ] bread maker
[ ] rice cooker/vegetable 
steamer
[ ] toaster/toaster oven
[ ] food processor
[ ] blender
[ ] juicer
[ ] coffee and tea makers
bedding
6 of each:
[ ] pillow cases
[ ] pillow shams
[ ] flat sheets
[ ] fitted sheets
plus:
[ ] comforters
[ ] bed skirts
[ ] blankets
[ ] pillows
[ ] mattress pads
bath
6 of each:
[ ] bath sheets
[ ] bath towels
[ ] hand towels
[ ] washcloths
plus:
[ ] bath rugs
[ ] shower curtains
[ ] shower curtain rings
[ ] shower curtain liners
luggage
[ ] upright suitcases

[ ] garment bags
[ ] duffle bags
[ ] tote bags
everyday dinnerware
8-12 place settings 
(includes dinner plate,
salad/dessert plate, 
soup/cereal bowl, mug)
[ ] creamer
[ ] sugar bowl
[ ] gravy boat and stand
[ ] salt/pepper shakers
[ ] vegetable bowls
[ ] serving bowls
[ ] covered casseroles
[ ] clatters
everyday crystal and 
glassware
same quantities as your 
china:
[ ] tall beverage glasses
[ ] double old-fashioned 
glasses
[ ] goblets
[ ] wine glasses
[ ] flutes
[ ] martini glasses
everyday flatware
8-12 place settings 
(includes dinner fork,
salad fork, tablespoon, 
teaspoon, knife)
[ ] serving set
[ ] hostess set
[ ] entertainment set
table linens
same quantities as your 
china:
[ ] placemats
[ ] napkins
[ ] napkin rings
plus:
[ ] 2 tablecloths

home accessories
[ ] frames and vases
[ ] serving trays and 
bowls
cookware
[ ] sauce pans
[ ] saute pans
[ ] stockpot/dutch oven
[ ] tea kettle
[ ] steamer/double boiler
[ ] wok/stir-fry pan
[ ] lasagna/au gratin pan
[ ] casserole dishes
[ ] roaster
[ ] grill/griddle
[ ] omelette pan
bakeware
[ ] casserole dishes
[ ] roasting pans
[ ] cookie sheets
[ ] muffin pans
[ ] cake and pie pans
[ ] pizza pans
[ ] lasagna/baking pans
[ ] bread pans
cutlery
[ ] paring knife
[ ] chef knife
[ ] bread knife
[ ] carving knife
[ ] cleaver
[ ] slicing knife
[ ] steak knife
tools for the kitchen
[ ] measuring cups and 
spoons
[ ] mixing bowls
[ ] cooking and serving 
utensils
[ ] dishtowels
[ ] hot pads
[ ] canisters

Take this ultimate registry check list with you – and ensure a complete home just waiting to host your first dinner party

The traditional bridal registry was 
typically compiled by the bride and 
her mother and consisted almost 
entirely of  household items that a 
newlywed couple would need when 
first setting up their home. Bridal 
gift registries were strictly in the 
woman’s domain and the husband 
might have been consulted for his 
opinion on what colors he preferred, 
but everything else was decided by 
the bride.

Although the strict sense of  the 
traditional bridal registry has gone 
by the wayside, many women still see 
this as their chance to get all of  the 
household items that they want or 
need for their new homes. However, 
along with the traditional bridal 
registry items such as pots and pans, 
crystal wine glasses and fine China, 
brides today might also include such 
things as a beautiful painting for her 
new living room or a new television 
set.

Another way that new couples and 
brides are turning the traditional 
bridal registry on its head is by hav-
ing a very specific registry such as a 
bathroom registry where the couple 
is registered at a place that special-
izes in high-end bathroom products 
and accessories. Another example 
of  a specific bridal and gift registry 
would be the appliances registry 
whereby the couple registers the 
appliances that they want for their 
new home and guests are encouraged 
to make a payment in the amount of  
what they wanted to spend on a gift – 
thereby helping the couple purchase 
the appliances for their new home.

Although some people frown on 
such new versions of  the traditional 
bridal registry, most people agree 
that a bridal and gift registry is a 
practical way for couples to get the 
gifts they need and want while tak-
ing the guess work out of  the bridal 
gift buying process for the guests.

The Traditional 
Bridal Registry
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Martinelli’s Little Italy
 158 S. Santa Fe, Salina, KS

 (785) 826-9190
 Winner of Salina’s Favorite Caterer!

Scott’s Hometown Foods
 215 Harrison, Lindsborg, KS

 (785) 227-2296
 “Family Owned and Operated”

Sunflower Restaurant 
Supply

 1647 Sunflower Lane (off 
 Centennial), Salina, KS

 (785) 823-6394
 “Great Savings for all your 

 entertaining needs!”

Complete Music & Video
 Toll Free:  (800) 755-3535
 “The Most Requested DJ 

 Entertainment Service in North 
 America!”

FX Unlimited / DJ Cain
 Salina, KS

 (785) 827-8111
 Weddings, Corporate Events, 
 Anniversaries, School Dances, 

 Birthday, Sound System Services

Scott’s Hometown Foods
 215 Harrison, Lindsborg, KS

 (785) 227-2296
 “Family Owned and Operated”

CATERING

DJ/MUSIC

Salina Bridal Spectacular
 Sunday, January 9th, 1-4 p.m.
 Ramada Convention Center

 1616 W. Crawford
 Salina, KS

EVENTS

CAKES

C & W Ranch
 4000 S. Halstead Rd., Smolan, KS

 (785) 668-2352
 A unique wedding & reception facility

Country Inn & Suites
 2760 S. 9th, Salina, KS

 (785) 827-1271 • (800) 456-4000
 “I Love This Country”

LaQuinta Inn & Suites 
 201 E. Diamond Dr. Salina, KS

 (785) 827-9000
 Special Discounts  for  Wedding Parties

FACILITIES
& RECEPTION

Artful Parties and Events
 921 Shalimar Dr., Salina, KS

 (785) 827-8448
 “The Uncommon Florist”

Designs by Cunningham
 528 Kenwood Park, Salina, KS

 (785) 827-5581
 Unique Bridal Bouquets & Floral 

 Creations

FLOWERS & 
BOUQUETS

Dillard’s
 2259 S. 9th, Salina, KS

 (785) 823-3553
 Register with us for “The Style 

 of Your Life”

Eccentricity Too
 108 N. Santa Fe

 (Downtown) Salina, KS
 (785) 452-9788

 Unique & Fun Bridal Shower 
 & Bridal Party Gifts

GIFTS

Paragon Business Forms
 3115 Enterprise Dr., Salina, KS

 (785) 826-9800
 “Save the dates to party favors
 and everything in between”

The Paperie
 110 S. Santa Fe, Salina, KS

 (785) 827-9990
 Personalized Stationery 

 Invitations

INVITATIONS

Vernon Jewelers
 123 N. Santa Fe, Salina, KS

 716 N. Washington, Junction City, KS
 (785) 825-0531

 Beautiful selections to suit any budget 
 & style!

JEWELRY

Courtyard By Marriott
 3020 Riffel Dr., Salina, KS

 (785)-309-1300

Martinelli’s Little Italy
 158 S. Santa Fe, Salina, KS

 (785)-826-9190
 We cater to your needs!

Rolling Hills Wildlife 
Adventure

 625 N. Hedville Rd., Salina, KS
 (785) 827-9488

 Call for your personal tour and 
 available wedding packages

RECEPTIONS
REHEARSAL DINNER
BANQUET FACILITY

Blondell’s Salon & Day Spa
 1933 S. Ohio, Salina, KS

 (785) 823-1911
 Let us help you create a wonderful 

 wedding day

Hair Affaire
 808 E. Crawford, Salina, KS

 (785) 827-0445
 The Ultimate Full Service Salon & 

 Day Spa

Hair Loft Salon & Spa
 1330 W. Crawford, Salina, KS

 (785) 827-2306
 “You Deserve It”

SALON
& DAY SPA

Headley’s Clothing
 1829 S. 9th in Kraft Manor

 Salina, KS
 (785) 825-0689

 Serving Salina for 33 years!

Mister Penguin
 2118 Planet Ave., Salina, KS

 (785) 825-2922
 Tuxedo Rentals and Sales

TUXEDO RENTAL

Cupid’s Corner Bridal Salon
 107 E. 27th St., #B, Hays, KS 67601

 (785) 628-1077
 Complete Bridal Salon

Schoen’s Bridal World
 818 Morgan, Downs, KS 

 (In Stigge Villa)
 (785) 454-6292

 Large Selection of Wedding Gowns,
 Bridesmaids’,  Mother of the Bride 

 Dresses & Prom Dresses

Young’s Bridal
 114 S. Santa Fe, Salina, KS

 (785) 827-7919
 Wedding Gowns • Bridesmaid • Mother 
 of the Bride • Prom • Tuxedo Rental • 

 Accessories

WEDDING
GOWNS

Downs Chamber of Commerce
 Memorial Hall, Downs, KS

 Feb. 20, 2011
 Contact Shannon Chandler  

 (785) 346-6186
 (785) 454-6670

 “Between Yes and I Do” Bridal Fair
 www.downschamber.com

WEDDING
PLANNING

INSURANCE

Farm Bureau • Mike Losik
 2740 Belmont Blvd., Salina, KS

 (785) 825-7730
 “Make Insurance Simple”

Celsius Tannery
 2900 S. 9th • inside Walmart

 Salina, KS
 (785) 826-9826

 Making you even more beautiful on 
 your wedding day!

TANNING

Heartland Photography
 134 S. Santa Fe (basement) 

 Suite 100 • Salina, KS
 (785) 404-2802

 www.heartlandphotography.org

PHOTOGRAPHY/
VIDEOGRAPHY

www.salina.com/celebrations/www.salina.com/celebrations/
Bridal Services irectoryDD D D


